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What happens after covid-19? 

by Marta Inez Rodrigues Pereira 

 

I’m usually a bit sceptical when it comes to human evolution. Let me explain, I do believe humankind 

– and all other life forms – change over time, adapting to their environmental needs, and I do 

believe accumulated knowledge leads to new, more developed technology. What I am more 

reluctant to agree with is that human beings, their inner feelings, needs and instincts evolve, 

although they may be apparently controlled by (supposedly evolved) societal rules. 

 

 

L’exécution de la punition du fouet by Jean-Baptiste Debret exhibited at Casa Roberto Marinho in 2019 

(all photos by me unless otherwise stated) 

 

And it is in this light that I tend to believe that the world will basically go back to normal once this 

covid-19 pandemic is over. Changes in character, beliefs and philosophy of life will be only, if so, on 

an individual basis. 

However, I do believe important changes will occur. First of all, the obvious one, is widespread use of 

online technology. A movement that was slowly taking place has been accelerated in just a few 

months and I find it hard to see it step backwards. On the contrary, I believe new, more efficient 

solutions will be developed in the near future, allowing us to connect (virtually), fully appreciate art 

(on the screen) and also make it (differently)  - giving us not only new sensations, but also the same 

old loved ones in a new way. 
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Test pattern [n 12] by Rioji Ikeda at The Store X in 2017 

 

Other changes will certainly occur in the art world, either because the world is moving into a serious 

economic crisis or because artists respond to difficult times and their production will reflect this. But 

these changes are either externally imposed or of a personal nature. 

 

 

Public unsuccessfully trying to see and photograph famous works by Tarsila do Amaral at the exhibition A cor 

do Brasil at Museu de Arte do Rio in 2016 
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What I feel must change – although they may not – through a wilful decision to build a better, more 

sustainable future are the big events. The huge, famous art fairs, the blockbuster exhibitions, the 

mega biennials. Not that I don’t enjoy them as they are and try as much as I can to be part of them, 

but because they have become incompatible with a healthy human life. And by healthy I mean in the 

sanitary sense (risk of contagion), in the economic sense (costs), in the ecological sense (carbon 

footprint), in the social sense (exclusion) and in the sense of a reflective consumption of art 

(pleasure and understanding). 

 

 

For, in your tongue, I cannot fit by Shilpa Gupta at the Venice Biennale 2019 

 

How can it be “business as usual” when we have now understood how big concentrations of people 

are easy targets for viruses? When we see that the amount of money and travelling involved are 

absurd? When we understand that, because of this huge amount of money, these events are 

inevitably exclusive? When we understand that looking at art in the middle of a crowd and noise 

impairs our ability to feel it? 

But how can they change? 
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Still from The Crowd by Alex Prager shown at Fondazione Sozzani in 2019 

 

I went looking for opinions and found three articles I thought were quite interesting: The Last Days 

of the Art World … and Perhaps the First Days of a New One by Jerry Saltz on Vulture; How 

contemporary art is changing in the Covid-19 era by Jackie Wullschläger on the Financial Times; and 

It’s Not Too Late to Create the Art World We Want. Here Are Four Ways to Do It by Sean Kelly on 

Artnet News. But none of them addressed my particular question. 

I don’t yet see how these events can change when being popular is an inherent part of the deal. How 

can they put on a show if they need revenue generated by tickets? How can they increase ticket 

price – to limit attendance – without being elitist? How can they attract sponsors without attracting 

the public? How can they measure success without foot-count? How can they be successful and not 

attract interest? 

I definitely don’t know the answer, but, who knows, maybe new technologies will be the answer. For 

the sake of a better future, I think it’s worth musing about. 

 

 

https://www.vulture.com/2020/04/how-the-coronavirus-will-transform-the-art-world.html
https://www.vulture.com/2020/04/how-the-coronavirus-will-transform-the-art-world.html
https://www.ft.com/content/25e1fc74-7fdf-11ea-8fdb-7ec06edeef84
https://www.ft.com/content/25e1fc74-7fdf-11ea-8fdb-7ec06edeef84
https://www.ft.com/jackie-wullschl%C3%A4ger
https://news.artnet.com/opinion/sean-kelly-opinion-1874976?utm_content=from_artnet-intelligence-report-spring-2019&utm_source=Sailthru&utm_medium=email&utm_campaign=US%20News%2010%20a.m.%20for%206/2/20&utm_term=US%20Daily%20Newsletter%20%5BMORNING%5D

